
Making Your Office 
Covid Secure

What is the 
new Kickstarter 
scheme?
The plan is to give 250,000 young 
people, who must be in receipt of 
Universal Credit, tangible experience 
and new skills that they wouldn’t 
necessarily receive otherwise. 

with
ProAktive



It is understandable that there’s 
a reluctance to get office staff 
back into the workplace. There 
are risks involved in returning and 
most companies have harnessed 
the power of technology to 
successfully allow employees 
to work from home in a way 
that hasn’t affected business. 
However, there are benefits to 
bringing employees back, the 
most important of these being the 
mental health of your staff.

Some surveys have suggested that 
up to 80% of people working from 
home feel that it has negatively 
impacted their mental health. 
Bringing people back to work 
safely will allow them to get back 
a bit of the ‘normal’ that they have 
missed. Things like routine, being 
able to take a break from their 
computers, and socially-distanced 
interaction with colleagues, can 
really boost a person’s mental 
health.

So, how do we do it safely?

The government has released 
guidance relating to all 
workplaces, which contains advice 
on how to make your workplace 
Covid-secure and keep everyone 
safe.

The main things to consider are:

Environmental changes

    • Enhanced cleaning regimes

    • Increased airflow
    • Signage and stickers that 
remind people of the importance 
of hand hygiene and maintaining 
a social distance

    • Screens that create physical 
barriers between people
   
 • Having people working side-by-
side rather than face-to-face

    • Managing occupancy levels
 
Behavioural changes

    • Respecting and understanding 
social distancing and other 
measures in place through good 
communication and training

    • Following one-way systems

    • Adhering to clear desk policies 
to ensure workstations can be 
cleaned
 
Holding discussions with your 
employees and establishing good 
communication concerning their 
return to work will help everyone 
to feel involved and secure in the 
knowledge that, on their return, 
they will be safe.

A flexible approach is the 
best option, as it’s likely that 
a combination of office and 
home working is here to stay 
for most employees and the 
companies they work for. 
Embracing the new normal is 
a learning curve for us all.

If you need any help making 
your office Covid-secure, 
please call ProAktive on
01302 341 344.

with ProAktive

Making Your Office 
Covid Secure
With schools and Parliament having returned, following the Covid-19 
pandemic, the government has also been pushing for office staff to return 
to work. Surveys suggest that only 34% of office workers have gone back to 
work in Britain, compared to 68% elsewhere in Europe.
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The Rule of Six, the government’s 
latest initiative to crack down on 
the rise in coronavirus cases, has 
been met with a half-hearted 
response from some members of 
the public. 

The conspiracy theorists are 
pushing against the ruling, 
claiming the whole coronavirus 
pandemic is a hoax and simply 
a way for the powers-that-be to 
police us with a heavy hand.

It’s probably fair to say that, whilst 
most people understand the need 
for such a rule, given that we’re 
heading towards the regular flu 
season and months filled with all 
manner of coughs and colds, few 
are as happy as Larry that we’re 
seemingly going ‘backwards’. After 
months of shielding, lockdown, the 
closure of practically everything 
we associate with daily life, 
changing of work patterns or the 
loss of our jobs, home-schooling, 
military-style hygiene rules and 
practices, social distancing, track 
and trace regulations, mask-
wearing…we had just begun to feel 
freedom after the apparent peak 
of the pandemic in April/May. 

From July, we could go out for a 
meal, shop as a leisure pursuit, 
take a trip to the coast, go back 
to work and see our colleagues. 
We can still do all these things 
to an extent, but not seeing all 
our friends and families indoors – 
particularly considering Christmas 
is coming up – may feel a step too 
far and too much to ask for some.

So, are people becoming lax with 
social distancing rules? It would 
seem so at the recent Sturgis 
Motorcycle Rally in the US. Though 
the States has dealt with the 
pandemic a little differently to 
us in the UK, the event was still 
classed by American news outlet 
as a ‘superspreader’. In less than 
a week, more than half-a-million 
motorcycle fans turned out to 
the rally, gathering together in 
crowds and with ‘minimal mask-
wearing and social distancing’ 
to boot. It was reported that 
half of the people in attendance 
subsequently contracted the 
virus, which equalled a quarter-
of-a-million new cases; however, 
this statistic has been disputed by 
other media.

Towards the end of August, even 
before the Rule of Six became 
a thing, police in the UK had to 
break up more than 70 ‘illegal 
parties’ in the Birmingham 
area. There have been incidents 
of people being pulled out of 
shopping centres and retail outlets 
because they weren’t wearing 
masks. The UK media, throughout 
the summer, showed pictures 
of ‘selfish day-trippers’ ignoring 
any kind of social distancing on 
beaches as they enjoyed a day out.

If the data is to be believed (I’m 
not here to say one way or the 
other), coronavirus cases are on 
the rise since we were ‘let out’ in 
July, and especially since children 
have returned to school. Hospital 
admissions have also risen, though 

not to the levels seen at the peak of the 
pandemic; deaths, thankfully, have not 
rocketed either. Could this mean that, 
although we’re still being infected with 
the virus, it’s weakening? Is it because 
treatment and testing have improved, 
and we now know more about the 
virus’s make-up? A mixture of both, 
perhaps?

There’s talk between the government 
and the WHO of introducing national 
curfews, rather than a second total 
lockdown. Venues in Bolton were 
recently ordered to close at 10pm, to 
minimise the amount of time patrons 
were in contact with each other - 
though restaurants and places serving 
food could operate as a takeaway 
past this time. The media describes 
the action as being necessary after 
coronavirus cases ‘skyrocketed amongst 
young people’.

The unofficial message aimed at the 
younger generation, informally accused 
of being the section of the population 
who fail to keep to social distancing 
regulations, is that their actions ‘will 
kill Granny’. When interviewed directly, 
however, it’s clear that many young 
people are concerned about the rise in 
cases and that they do follow the rules. 

The fact is, it’s difficult to know who 
to believe, as both the government 
and the media have not always played 
fair (the Dominic Cummings debacle, 
anyone?). The latter has been accused of 
exaggerating headlines and including 
statistics that support fearmongering. 
When rules are published, they’re 
woolly. It’s also difficult to connect 
with a wider, national view of what 

Are We Heading For 
A Second National 
Lockdown?

the virus is doing when real-time 
happenings in your local area may 
not paint the same picture.

On a personal level, I know of 
only two people in my entire 
network who became ill with 
coronavirus. I don’t live in a rural 
idyll and my network is quite large. 
One of the two sufferers (who 
was undiagnosed) was arguably 
healthy and approaching middle-
age, the other was also middle-
aged but had underlying health 
issues. Both were poleaxed by 
the virus and the person with 
health issues was hospitalised. 
Both recovered; the one who was 
undiagnosed, without any lasting 
effects.

That information isn’t meant to 
offer any support, attack or similar 
bias to the regulations, the way 
the pandemic is being handled, or 
towards the devastating impact 
the virus has had on many families 
across the globe. It’s simply 
showing how actual life – versus 
the news I read – could shape 
my interpretation of coronavirus. 
Though I personally wouldn’t 
consider having a house party for 
hundreds of my friends, family 
and acquaintances, if you were 
someone who already disbelieved 
the story being fed to you – rightly 
or wrongly, and I’m just playing 
devil’s advocate here - you could 
see how their experiences and 
beliefs might lead them to 
breaking the rules.

What are your thoughts on 
the situation? How has your 
experience of the coronavirus 
been?

Tweet us at @intheknowemag

54



Video technology has proved 
invaluable during lockdown. With 
so many people working from 
home, business meetings, training 
and online events used video 
streaming platforms such as Zoom 
or Microsoft Teams when in-person 
interaction wasn’t possible.

Now that a lot of people have 
returned to their employer’s 
premises to work, this technology 
may not be as in-demand as it was 
a few months ago. However, it may 
have other uses going forward that 
could both streamline and add 
value to business communications.

Fears of a second wave and the 
government’s recent guidelines 
restricting people to gathering in 
groups of no more than six mean 
that we’re still not able to freely 
mingle in person wherever and 
whenever we want. It could be 
months and months before this 
changes and we get the upper 
hand against the coronavirus. 

Some meetings and interactions 
are undoubtedly better if carried 
out face to face, but in light of the 
new ‘Rule of Six’ regulations, could 
Zoom bridge the gap until we’re 
back to normal?

Already, plenty of doctors’ 
appointments have been carried 
out using video calling, and 
there could be an argument for 
retaining this, from an efficiency 
point of view, on a permanent 
basis. Allowing a visual element 
that communication via phone 

can’t provide makes it a useful 
alternative, second only to being 
physically present.

Rather than viewing video calls/
services as a step back from 
person-to-person contact, 
consider it as a step up from live 
chat, phone calls and any other 
‘faceless’ communication tool 
currently used. Video calling is a 
two-way stream—it’s not just the 
provider talking to consumers. 
Services where a human being 
would be called out in person to 
someone’s premises to diagnose 
or ‘check’ equipment/a situation 
could possibly be done via Zoom. 
How better to show the person 
at the other end of the internet 
line the equipment/problem in 
question by using a video camera 
than describing it over a telephone. 
Think of all the fuel expenses and 
commuting costs this could save.

And how much manpower 
and time would be saved if an 
actual person came on screen in 
supermarkets to understand why 
there’s an issue at the self-serve? 
They could verify age-related 
purchases via video call, enter the 
necessary authorisation code to 
allow the sale to go ahead, answer 
questions…they could do anything 
a store-based colleague could do. 
And they’d be available instantly—
you would no longer have to wait 
until Maureen finishes chatting 
with Beryl about the menopause 
before she notices your till light 
flashing for assistance.

There’s no reason that working from 
home couldn’t apply to call centre 
staff—the technology exists. Rather than 
feeling like a number or someone on a 
customer conveyor belt, having a video 
chat with a member of staff may curb 
angry complaints (it’s more difficult to be 
angry with someone when you can see 
them and they can see you) and bring 
an extra dimension of customer care to 
everyday enquiries.

The advancement of technology within 
workplaces, customer access points 
and many other industries tends to 
evoke fear, as employees assume that 
computers will eventually replace them 
and take their job. Incorporating video 
calling at your customer touchpoints 
and within your customer service 
practices will not replace human beings 
but bring them closer to the people 
they’re helping, even if Covid-19 does 
its very best to ensure we keep our 
distance.

Will Zoom 
Replace In-Person 
Customer Service?
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Where do I find the new 
employee? 

As a member of Novus’s 
consortium, they will show you 
how to advertise your job roles 
through social media and in 
jobcentres. Remember that 
your new employee must be 
in receipt of Universal Credit; 
therefore, the jobcentre will be 
one of the best places to start. 
Allowing for the time it will take 
for the recruitment process, your 
first employee(s) could start as 
soon as November 2020. This is, 
however, completely dependent 
on everyone in the consortium 
providing everything they need 
on time. 

Novus predicts that this scheme 
will be popular, so act now. 

Businesses are keen to expand 
their workforce and take 
advantage of new opportunities; 
however, understandably, 
it’s a risk with the challenges 
we’re currently facing. This 
scheme reduces the risk and 
makes it possible for small and 
large businesses to gather the 
support extra pairs of hands will 
bring, whilst also providing vital 
experience to youngsters out of 
work.

Contact Novus on 07983 575934 
if you’re interested in becoming 
a member of their consortium.

Rishi Sunak’s new scheme aims 
to give out of work 18-24 year 
olds valuable workplace-based 
experience and on-the-job 
training, in the hope that this will 
lead to permanent roles for them. 
There is also hope that the scheme 
will give a much-needed boost to 
the economy at the same time.

The plan is to give 250,000 young 
people, who must be in receipt 
of Universal Credit, tangible 
experience and new skills that 
they wouldn’t necessarily receive 
otherwise. Training is key; though 
the practical experience they will 
receive from their employer will be 
industry-specific, their training will 
focus on securing a permanent 
job role, i.e. C.V. writing and job-
interview coaching.

Any business can apply directly 
for the Kickstarter grant; however, 
the stipulation is that you must 
take on 30 of these youngsters 
straightaway. Most small and 
medium-sized businesses are 
unable to take on so many 
new starters at once, for both 
financial and practical reasons. 
The good news, however, is that 
businesses can come together 
as a consortium and apply for 30 
trainees to share between them. 
Within the consortium, each 
individual business only recruits 
the number of people they need; 
once the overall number reaches 
30, the consortium can make its 
application to the scheme.

Optional marketing training

As an award-winning marketing 
agency, Novus Marketing Solutions 
has shown hundreds of businesses 
how to effectively promote 
themselves. You can enrol your new 
employee(s) onto Novus’s brand-new 
marketing training course, which 
they have designed to complement 
the scheme and the kinds of tasks 
your trainee will be carrying out. For 
the six months they are with you, if 
they were to enrol on Novus’s course, 
they could simultaneously develop 
and promote your business for very 
little cost. 

The training will cover: 

    • Video creation

    • Content creation

    • Social media marketing

    • Social media advertising

    • Email marketing

Due to the uncertainty around 
coronavirus and limitations 
concerning face-to-face meetings 
Novus will provide training via 
Zoom. They will also grant access 
to online videos and help guides, 
and your employee will receive 
homework to complete. Whilst 
it will be your responsibility to 
ensure your employee(s) attend the 
training sessions and completes 
their homework, Novus will supply 
them with all the tools they need to 
facilitate their learning. 

Novus Marketing Solutions has 
created a consortium and will 
apply for the grant on behalf of 
other businesses collaborating 
with them on this project. They 
will help the businesses within 
the consortium complete the 
necessary paperwork; Novus 
will also provide the training 
element that is a requirement 
of the scheme. The cost of this 
training will be funded through 
the scheme itself; therefore, every 
new employee you bring into your 
business as part of this initiative 
will cost you very little for the six 
months you will have them.

What you would need to provide 
your new employee(s)

As well as on-the-job experience, 
you will be required to provide 
training related to job interviews, 
C.V. writing, and any other relative 
support, which ensures the 
young trainees get the most out 
of their six months with you. As 
mentioned, however, relating 
to the Novus consortium, this is 
one element they will happily 
undertake, which will free up 
your time and allow you to solely 
concentrate on the practical/
industry experience you will be 
giving your new employee(s). 

As well as support to secure future roles, 
each trainee will also naturally develop, 
through the training, soft skills such as: 

    • Teamworking 

    • Organisational efficiency

    • Effective communication 

The scheme will award your business 
£1500 for each new employee you 
bring on board. Only a portion of this 
will come to Novus to cover the job-
training element, and to ensure that 
the consortium meets the criteria set 
by the government; the rest will come 
to you. As managers of the consortium, 
Novus will act as your representative - 
any questions they can’t answer they 
will move further up the ladder until it’s 
explained. This is a brand-new scheme 
and it’s understandable that some 
things may yet be unknown. 
 
Your employees’ wages

The government will pay your new 
employees’ wages. These payments will 
be made in two instalments: on month 
four and seven. You will therefore need 
enough cash in reserve to cover their 
first three wages before you receive this 
money back. The scheme requires the 
new employee to work 25 hours a week 
at minimum wage. As an example, 
if you recruit an 18-20-year-old, their 
monthly wage would be £698.75, based 
on £6.45 per hour. For this particular 
employee, you would therefore need 
to pay wages of £2,096.25 before you 
receive the first instalment from the 
government. 

What Is The New 
Kickstarter Scheme 
And How Can Yorkshire 
Businesses Benefit?

VV TRAINING
ACADEMY
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Earlier in the pandemic, the 
government introduced a raft 
of supportive measures…which 
included pausing business rates, 
offering loans to keep companies 
afloat, and a commitment to pay 
staff, as the pandemic raged on.

These measures were always 
intended be finite. The country 
does not have a bottomless money 
pit, and paying billions of pounds 
out, in order that people could 
afford to meet their bills and feed 
their families whilst remaining at 
home, is not something that could 
continue forever. The furlough 
scheme, therefore, is to be wound 
up at the end of October 2020. 
Now that most industries have 
returned to ‘normal’ and we are 
allowed out of our homes to 
both work and contribute to the 
economy again, it’s perhaps not as 
necessary as it was back in March. 

That’s not to say, however, that 
every business is back on an even 
keel. For some industries, social 
distancing regulations are still 
having an impact on revenue and 
it may be months before their 
turnover echoes that of previous 
years. Once the furlough scheme 
ends, these businesses will have 
the added burden of paying their 
staff’s wages again or laying them 
off altogether.

Of course, the latter is not what 
the government wants. The 
number of redundancies during 
2020 has already hit an unenviable 
high. More people out of work 

means fewer people spending 
money; if the economy shrinks, 
prices go up to compensate or 
even more people lose their jobs—
it’s a downwards spiral. 

The government is encouraging 
businesses to grit their teeth and 
keep their employees in work. 
They have promised employers 
a bonus of £1,000 for every 
furloughed employee they bring 
back to work and who remain in 
employment until January 2021 
at least. It’s a great incentive, but 
once this bonus has been paid 
out—from February 2021—what 
then? Will it be chucking out time 
for these poor workers?

Financial experts recommend 
early intervention as the answer. 
If the scenario described above 
is a very real one to you, seeking 
help now could save your business; 
whereas taking the ‘let’s see what 
happens’ approach could lead to 
insolvency.

It’s perhaps heartening that 
the number of businesses that 
became insolvent during the 
second quarter of 2020 is actually 
less than the same period in 2019. 
‘This is due to support measures,’ 
says Eleanor Temple, the chair of 
trade body R3. She adds, ‘I would 
urge anyone who is concerned 
about the future of their business 
to seek qualified advice as early as 
possible, so that they retain access 
to the widest range of options for 
safeguarding its future and the 
jobs it sustains.’

On the government’s own website, 
it warns business owners against 
taking rash decisions without seeking 
advice. It states, ‘If you do not consult 
employees in a redundancy situation, 
any redundancies you make will almost 
certainly be unfair and you could be 
taken to an employment tribunal. You 
must follow ‘collective consultation’ 
rules if you’re making 20 or more 
employees redundant within any 90-
day period at a single establishment.’

The ‘Eat Out To Help Out’ scheme 
was launched to encourage business 
owners in the hospitality industry 
to bring back their employees 
from furlough, as the government 
consciously tries to stem the flow of 
workers to the dole queue. There’s 
hope that further initiatives will not just 
encourage businesses to hold on to 
their staff, but also the general public 
to keep on spending—and in doing 
so, turn the downwards cycle into an 
upwards one.

The recession that was feared, as a 
result of all the money paid out by 
the Treasury in furlough payments, 
business loans and other schemes, may 
not last as long as was initially forecast 
at the outset of the pandemic, which 
is good news. It’s difficult to know how 
the 2020 recession will fare overall, but 
whilst it may seem like there’s a deep 
decline in the economy, know that 
severe recessions tend to have shorter 
recoveries. Economic declines that 
don’t have the same severity actually 
take longer to come back from.

Act Now To Avoid 
Making Redundancies
The furlough scheme has been a lifesaver for many people—and their 
employers. Faced with fewer sales, or no sales at all, more businesses 
would have folded if they’d been required to pay their employees as well 
as their priority bills during lockdown. 

The thought that we may have to 
resort to a second, third or fourth 
total lockdown to survive coronavirus 
is a scary one. The measures we 
have already taken have been 
drastic enough…it’s difficult to know 
how our economy could survive a 
repeat performance. However, to be 
forewarned is to be forearmed, so they 
say. Gathering as much advice as you 
can, if your business has not been able 
to heal from the wounds the lockdown 
inflicted, will stand you in much better 
stead if there’s still more to come.
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Keep your site’s content current, 
keep its design sharp. Maybe, 
just maybe, you may succeed in 
keeping them on it.

With so many distractions and 
things to see across the web, 
it’s a huge achievement to have 
someone land on your website. 
They may have arrived there via 
Google search results, from a link 
on social media, a backlink on a 
third party’s website, or because 
they typed your web address 
directly into the search bar on 
their screen.

However they’ve found you, the 
last thing you want is for them to 
click away again. If you’ve created 
signposts that actually get them 
to your website, make sure to keep 
them there.

The average time we spend on a 
website is 15 seconds. 

I’ll say that again…15 seconds.

How the heck can you absorb 
or understand what a business 
does in 15 seconds? How do you 
research their products to decide 
what to buy from them? How do 
you get a feel for a company’s 
culture and what kind of 
experience you will receive in that 
amount of time?

The answers to those questions 
could fill a book.

The more time someone spends 
on your site, the more they will 
begin to understand those things 
mentioned above. The more they 
will be likely to buy something 
from you. 

were, what they were after, and if 
you could have done something 
to help? Add a contact box as 
a pop-up or give something 
away in return for your visitors’ 
information. That way, you can 
keep in touch with them even if 
they do disappear from your site. 

Show that they’re not the first…

If a visitor logs onto your site and 
sees evidence that others have 
been there before them, they’ll 
be more inclined to see what 
all the fuss is about. Customer 
testimonials, integrated social 
media feeds, case studies…these 
all provide social proof of your 
company. You may say on your 
homepage that your product/
service is the best thing ever, but 
they’re just empty words if they 
come from you. If your customers 
are saying the same, however, 
visitors are more likely to believe 
them.

A visitor to your site in 2020 is 
hard-earned—discoverability went 
the way of the dodo a long time 
ago. If you’ve spent time creating 
signposts for visitors to click onto 
your site, why wouldn’t you want it 
to mean something when they’re 
actually there? 

Once you’ve ensured your website 
is fast, visually-appealing, engaging, 
helpful and verifiable, keep on top 
of it. Google changes its algorithms 
many times a year, and social 
proofing needs to remain current if 
it’s to have an impact. 

So, short of perching on the 
shoulder of every person 
connecting to your site and giving 
them the dead-eye if they reach 
for the mouse, how do you ensure 
visitors remain on your site?

Make sure your site is speedy

If your visitor has to wait hours for 
each page of your site to load, or 
if your Homepage gets halfway 
down their screen then freezes, 
they won’t wait—they’ll just click 
away. Images with large file sizes 
will cause your pages to be slower 
when loading, as will an outdated 
site. Compress your images before 
uploading them and stay on top of 
any updates to your site. 

Make it visually appealing

If your site looks like it was created 
when we still had dial-up internet, 
you’ll not keep visitors for very 
long. An outdated design will give 
the impression that you’re either 
uninterested in your online traffic 
or your business—or both. This 
won’t give visitors a warm, fuzzy 
feeling…they’ll hop over to your 
competitors’ sleek, up-to-the-
minute-designed sites and stay 
there instead.

Make it easy to navigate

Particularly so if visitors have 
followed a link to get to you, make 
sure whatever the link promised 
they would find is right there 
when they land. If your site is 
confusing, if it doesn’t give the 

right information in the right place, 
if it’s all adverts and pop-ups with no 
substance behind them, your visitors 
will navigate themselves elsewhere.

Make sure you’re contactable

Whether this is via a contact form, live 
chat, or just your phone/email details 
displayed at the top of the screen, make 
it easy for your visitors to get in touch. 
You could have some fantastic content 
and product descriptions on your site 
but there may be one question you’ve 
missed or not thought of…let your visitor 
ask it via the communication method 
of their choice and they will reward you 
by sticking around. If they believe Mr. 
Nobody is behind your site, they won’t 
bother trying to find you.

Whet their appetite

Engage their attention with video 
content—not only does the inclusion 
of video drive more people to your site 
in the first place, if it’s a video worth 
watching, they’ll stay. Few of us have 
the time to read lengthy introductions 
or detailed product specifications, in the 
blink-and-you-miss-it world of today, 
our attention spans have shortened. It’s 
much easier to grasp the concept of 
how a product can be used by seeing it 
in action, rather than reading through 
a lengthy instruction booklet. Humour 
can also make a difference and increase 
visitor engagement. 

Gather visitors’ details

What if that visitor clicked on your site 
then left without saying goodbye? 
How would you ever know who they 

How To Keep 
Customers On Your 
Website For Longer
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Novus Marketing Solution’s 
founder, Brett Riley-Tomlinson, 
was recently reminded of how 
quickly things can turn. He missed 
his footing on the stairs a few 
weeks ago and slammed his 
foot into a doorframe as he fell, 
which resulted in three broken 
toes and other fractures to his 
feet. Consequently, as well as 
being in pain, he couldn’t drive, 
which meant he couldn’t come 
into the office or meet clients and 
prospects in person. Though he 
could work from home and check 
in with his team via Zoom, his 
self-imposed lockdown still had an 
impact on the business.

From a financial point of view, 
Brett was able to claim on an 
accident/sickness policy he held 
and his income wasn’t hugely 
affected; without this policy, being 
self-employed, he would have had 
much more to worry about than 
the bandages around his feet.

So, what contingency plans do you 
have if you were to suffer a fate like 
Brett’s?

Most business owners, knowing 
that they don’t have an employer 
who would pay their wages if they 
were to fall ill, typically have some 
sort of policy or protection that 
covers their wage, or which at least 
provides some income. 

Having a policy is one thing, but 
have you looked at its terms since 
you took it out? For instance, some 
income protection policies only 

The government has previously 
come under fire for not being 
prepared for the coronavirus 
pandemic. Apparently, they, 
and previous administrations, 
were warned years ago that 
a global issue as devastating 
as Covid-19 was on the cards. 
Instead of practising a strategic 
reaction to such a disaster, or 
even having appropriate plans, 
policies and taskforces in place 
for such an occurrence, the 
powers-that-be didn’t place 
enough importance on being 
forearmed. Consequently, once the 
coronavirus struck, no one really 
knew what to do.

As well all know, a national 
lockdown was imposed on March 
23rd 2020 and everything, apart 
from the NHS and essential 
businesses stopped. Only 
certain businesses could open 
– supermarkets, takeaways and 
similar food suppliers. The fallout 
of this affected some well-known 
brands, it wasn’t just small 
businesses that suffered.

With the bounce-back loan 
scheme, rates relief, a freeze 
on VAT and other measures, a 
proportion of businesses managed 
to survive. They made it through 
and kept their staff - the latter, 
paid through the furlough 
scheme.

Now most businesses’ doors have 
re-opened and revenue has once 
again begun to flow, we’ve seen 
huge spikes in the number of 

begin to pay out if you’re unable 
to work for more than a month. 
Considering that, currently, anyone 
who has been in contact with a 
coronavirus-infected person, has 
to isolate for 14 days, such a policy 
wouldn’t pay out. 

At the other end of the scale, it’s 
common for policies to pay your 
wage for only one or two years 
before they expire – if you, God 
forbid, had a serious accident that 
left you unable to work altogether, 
this wouldn’t meet your long-term 
needs. It’s not nice to do so, but it 
is helpful to consider worst case 
scenarios, so that you can protect 
yourself against them. 

Protecting pay is particularly 
important for manual workers, 
as their output directly leads to 
income. They are their wage. 
Businesses such as Brett’s, a 
marketing agency, whilst steered 
by him, do not physically require 
him to be there for work to be 
done. If necessary and able, he 
could carry out work from his 
sickbed. But you can’t build a 
house or rewire a client’s property 
from the comfort of your own 
home.

Assuming that your finances are 
dealt with, what about the running 
of your business if you were not 
able to be there? Do you have an 
appropriate chain of command? 
Where would future work come 
from? Who would go and get 
it? Would you enjoy the same 
productivity from your employees 

Covid-19 infections nationwide. If 
the R-rate isn’t brought below 1, 
will this mean a second lockdown? 
How would businesses cope if they 
had to do it all over again?

Though this does sound like a 
major cause for concern, let’s 
take a step back. The number of 
infections may have risen from 
what it was a month or so ago, 
but it doesn’t mean that we are 
heading for a national lockdown. 
That strategy was to ensure the 
NHS wasn’t overwhelmed, and to 
date, despite a higher infection 
rate, hospital admissions remain 
relatively stable.

Secondly, the government has 
other measures to try, in order 
to stem the infection rate, such 
as local lockdowns, curfews and 
restricting the number of people 
engaging in specific scenarios, 
such as the Rule of Six when 
mixing with people who are not in 
our immediate family inside our 
homes. 

Local lockdowns have already 
been imposed in Leicester, 
Birmingham and Bolton because 
cases in these areas escalated. 
This saw non-essential businesses 
close again, with schools and 
workplaces shutting down too, for 
a period of two weeks. After this 
time, each area was reassessed, 
and the local lockdown either 
continued or there was an easing 
of the rules. 

and would work be carried out to an 
appropriate quality if you were not there 
to instigate, motivate or supervise your 
team? It’s often only when something 
bad happens that questions like these 
are asked, but it’s often too late by then.

Business gurus would encourage 
any business owner to work towards 
eventually extracting themselves 
from their business. If your company 
became self-sustainable, you could sell 
it for a profit and move on to another 
challenge. If you are intrinsic to its 
running and its success - if you are the 
brand and the only person your clients 
will do work with - it’s almost impossible 
to do this.

An insurance broker will ask you: how 
would you cope if the worst should 
happen? As Brett can testify, it’s not a 
question to ignore or put off.

From a health point of view, this is 
what needs to be done to prevent an 
uncontrollable escalation of the virus. 
However, for small, local businesses 
that have only been open for a matter 
of weeks, a local lockdown may not be 
good news.

In the last week, the government 
have introduced a new measure for 
businesses subject to a local lockdown. 
They will receive a grant of £1,000 for 
every three weeks that the business is 
subject to closure. Larger businesses 
will receive £1,500. 

The grant is intended to prevent 
businesses folding and to safeguard 
jobs. This money is also in addition to 
the other measures already in place, e.g. 
the furlough scheme.

Said Business Secretary Alok Sharma: 
“No business should be punished for 
doing the right thing. This package will 
offer additional breathing space for 
businesses that have had to temporarily 
close to control the virus.” 

Can Your Business 
Cope Without You?

Can Your Business 
Survive Another 
Lockdown?Business owners can become so wrapped up with the running of their 

business that they can fail to see the bigger picture – particularly, what would 
happen if disaster was to strike. No one likes to think that a tragedy or accident 
will befall them, but they do occur - and they give no warning either.
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There are plenty of articles 
across the net and in books that 
explain what you should do, if 
you want to realise success with 
your marketing efforts. However, 
there’s not quite as much 
information on what business 
owners shouldn’t do…and many 
of us only tend to find out what’s 
actually a mistake after we do 
them.

So, what should you not do 
when in business, if you want to 
attract customers and sell your 
products/services?

Neglect your website and social 
media profiles

Go back twenty years and few 
people had a website. Today, 
however, and it’s unheard of to 
not have a site or landing page of 
some sort. It’s also inconceivable, 
if you run your own business, to 
not have a social media presence.

If you do have these things – 
hurray! – you’re halfway there. 
However, simply putting these 
things on the net and assuming 
that’s all you need to do is the 
mistake. If visitors to your site 
don’t see any evidence of recent 
activity, they’ll either assume 
you’ve gone out of business, or 
they’ll be wary of your service - 
believing that, if you don’t care 
about your own assets, you won’t 
care about them.

Show up as much as you can 
across social media. Post content 
that your target market would 
like to read/watch. Include 

Ignore your analytics

Believe us, they can tell you a lot 
about your customers, and even 
your potential customers who 
don’t follow through with a sale. 

You can learn where they’re 
based, how they’ve found you, 
how many times they may have 
visited your site before parting 
with their cash, what time of day 
they like to hang out on your 
site…and so much more.

You could even be missing out 
on a heap of sales; where visitors 
get to a certain point in your 
sales process then jump ship. 
Wouldn’t you want to know if this 
was the case, so you could do 
something about it? The world is 
already overpopulated with every 
type of product or service under 
the sun…if someone has actually 
discovered you exist amongst 
all the distractions and things 
competing for their attention 
and hard-earned pounds, why 
would you want to fail at the last 
hurdle?

We could go on, as there are 
plenty of opportunities for 
businesses to make mistakes. 
These five no-nos are not 
ground-breaking, but you’d be 
surprised how many business 
owners do them, and yet they’re 
simple things to combat.

What would you say is a huge 
no-no? Tweet us 
@intheknowemag

new content on your website 
frequently, i.e. blog posts, images, 
news, testimonials, etc. 

Treat your online ‘leads’ 
differently

When selling online, try and 
engage your customers with the 
content you produce, via your 
web copy, Instagram images, 
Facebook musings, etc. Resist 
the temptation to post any old 
tripe, just to tick it off your list. 

Interact with your online 
customer base/community/
audience in the same way you 
would if they were in front of 
you in person. For instance, if 
someone walked into your shop/
office premises, you wouldn’t 
shout, ‘Buy this chocolate/
insurance/car (insert as 
appropriate) the minute they 
walked through the front door. 
No…you’d schmooze them. You’d 
get to know them, find out what 
they’ve come to buy, their needs, 
etc. You’d perhaps swap a joke, 
put the world to rights for a few 
minutes. Why should you change 
your approach just because your 
potential customer is online? 
Don’t talk at your digital leads, 
talk to them.

Forget about your competitors

Maybe, when launching your 
business, you analysed the 
market and cast a glance at what 
your competitors did. Maybe you 
carried out a full SWOT analysis 
or mystery-shopped within their 
premises. 

Time runs away with us. If it’s been 
a few years since you last dissected 
your competition, make it a priority to 
know what they’re promoting, at what 
price, and what value they’re adding. 
Their customers could become your 
customers if you can better your 
competitors’ offering – why would you 
forget that they existed when such 
easy wins could be yours?

Don’t become a poor imitation or copy 
what they’re doing, always aim to go 
one – or two, or three – better.

Take the scattergun approach

This is a definite no-no. Your products 
or service will have its own unique 
market. Not everyone will need, want 
or even like what you have to offer. 
Shouting about what you do/sell to 
anyone who will listen will only result 
in a lack of sales. The people who 
really want your product won’t be able 
to distinguish themselves and your 
efforts will simply be seen as noise.

Successful marketing requires a 
detailed understanding of both your 
product(s) and your customer(s). 
You need to know your product’s 
USPs, and what would motivate your 
customer to buy it – does it satisfy a 
want or need? Is it aimed at customers 
who live a certain lifestyle, with an 
income to match? These are just a 
couple of considerations; drill down 
to the nub of your offering as much 
as you can. By doing so, you will know 
what messages to include in your 
marketing that will resonate with your 
target market and see them act.

What Would You Say Are 
Definite No-Nos In The 
World Of Marketing?
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The thing with social media 
platforms is that they come and 
go. Though they were once big 
players, sites such as MySpace, 
Google+ and Vine are just three 
examples of popular platforms 
that are either extinct today or 
which now only attract a small 
number of stoic fans.

Pinterest, however, could be 
the anomaly. The site has been 
around a long time in digital 
terms; founded in January 2010, it 
initially enjoyed huge popularity. 
Today, however, it’s arguably not as 
prominent as it once was.

Predating Instagram as a visual 
platform, Pinterest was the first 
social media site to enjoy 10 million 
users, back in 2012. Nowadays, 
it boasts 416 million users each 
month, which suggests its user 
base and popularity have not 
waned.

Stats show that it’s a viable tool 
for businesses to reach potential 
buyers. For instance, 52% of 
millennials use Pinterest, and 17% 
of these millennial users spend 
more money than their peers who 
don’t visit the site. You’re unlikely 
to face the same competition to 
capture buyer’s attention as you 
may on other platforms—your 
rivals will likely be too busy on 
Instagram or wrangling with 
TikTok, in a bid to ‘get down with 
the kids’.

Pinterest users, when considering 
the purchase of a certain product, 
will use the platform for research 
purposes. They will specifically 
look for the product itself or 
they’ll explore Pinterest’s many 
different categories for shopping 
inspiration. There is practically no 
discoverability on any other social 
platform anymore, as each one is 
flooded with content every second 
of the day. Pinterest, however, 

The government has previously 
come under fire for not being 
prepared for the coronavirus 
pandemic. Apparently, they, 
and previous administrations, 
were warned years ago that 
a global issue as devastating 
as Covid-19 was on the cards. 
Instead of practising a strategic 
reaction to such a disaster, or 
even having appropriate plans, 
policies and taskforces in place 
for such an occurrence, the 
powers-that-be didn’t place 
enough importance on being 
forearmed. Consequently, once the 
coronavirus struck, no one really 
knew what to do.

As well all know, a national 
lockdown was imposed on March 
23rd 2020 and everything, apart 
from the NHS and essential 
businesses stopped. Only 
certain businesses could open 
– supermarkets, takeaways and 
similar food suppliers. The fallout 
of this affected some well-known 
brands, it wasn’t just small 
businesses that suffered.

With the bounce-back loan 
scheme, rates relief, a freeze 
on VAT and other measures, a 
proportion of businesses managed 
to survive. They made it through 
and kept their staff - the latter, 
paid through the furlough 
scheme.

Now most businesses’ doors have 
re-opened and revenue has once 
again begun to flow, we’ve seen 
huge spikes in the number of 
Covid-19 infections nationwide. If 
the R-rate isn’t brought below 1, 
will this mean a second lockdown? 
How would businesses cope if they 
had to do it all over again?

Though this does sound like a 
major cause for concern, let’s 
take a step back. The number of 
infections may have risen from 

although carrying just as much 
content relative to its size, acts 
as an effective filter; rather than 
a company/Pinterest grouping 
products, users make their own 
‘buying boards’ and shopping 
catalogues. 

If a user stumbles on someone 
else with similar tastes to theirs, 
they’ll probably want to snap 
up everything their new friend 
displays on their boards. Think of 
Amazon’s ‘Customers also bought’ 
feature and imagine this being 
user-driven and user-curated—
much more powerful. Because 
Pinterest encourages passive 
scrolling and browsing, visitors 
spend a good deal of time on the 
site…which makes them sitting 
ducks for companies looking to 
advertise.

As with most other platforms, 
Pinterest allows companies and 
brands to place adverts on the 
sites—something that users cite 
as useful, rather than intrusive or 
annoying. Lots of Pinterest users 
are passionate about their boards…
not only can companies find niche 
audiences to target on the site, 
they will probably find everything 
their competitors are doing/
promoting at the same time, all 
from one person’s board(s).

Pinterest is viewed as an upbeat, 
inspirational site, filled with would-
like-to-haves and items that users 
covet. It doesn’t tend to fall foul 
of the trolling and negativity that 
other platforms have to endure. 

So, why wouldn’t any brand want 
to be active on, and associated 
with, such a site? It’s mobile 
friendly, and gathers lots of 
valuable user data, too, which 
offers even more scope for 
advertising.

what it was a month or so ago, 
but it doesn’t mean that we are 
heading for a national lockdown. 
That strategy was to ensure the 
NHS wasn’t overwhelmed, and to 
date, despite a higher infection 
rate, hospital admissions remain 
relatively stable.

Secondly, the government has 
other measures to try, in order 
to stem the infection rate, such 
as local lockdowns, curfews and 
restricting the number of people 
engaging in specific scenarios, 
such as the Rule of Six when 
mixing with people who are not in 
our immediate family inside our 
homes. 

Local lockdowns have already 
been imposed in Leicester, 
Birmingham and Bolton because 
cases in these areas escalated. 
This saw non-essential businesses 
close again, with schools and 
workplaces shutting down too, for 
a period of two weeks. After this 
time, each area was reassessed, 
and the local lockdown either 
continued or there was an easing 
of the rules. 

From a health point of view, this is 
what needs to be done to prevent 
an uncontrollable escalation of 
the virus. However, for small, local 
businesses that have only been 
open for a matter of weeks, a local 
lockdown may not be good news.

In the last week, the government 
have introduced a new measure 
for businesses subject to a local 
lockdown. They will receive a grant 
of £1,000 for every three weeks 
that the business is subject to 
closure. Larger businesses will 
receive £1,500. 

The grant is intended to prevent 
businesses folding and to 
safeguard jobs. This money is 

On that note, it’s worth mentioning 
that 70% of Pinterest users are female. 
It could be argued that, in 2020 and 
beyond, woman have the biggest say 
when it comes to the family’s purse 
strings. If your product is aimed at 
women or children, Pinterest is one site 
that should be in your marketing mix.

Never forget that Pinterest is a social 
site. Users talk to each other and share 
‘pins’. Stats show that a third of all 
users follow their favourite brands and 
companies via the site; these same 
users have the ability to spread the word 
about what you offer to their contacts. 

Though the site was founded in the 
US, more than half the people using 
Pinterest access the platform from 
elsewhere in the world, and the site’s 
demographics can help you pinpoint a 
location to which you can advertise. This 
means that location-specific businesses 
can be on a level playing field with 
global corporations.

There’s no denying that, despite its 
popularity amongst millions of people 
across the world, Pinterest doesn’t pull 
in the same user audience as Facebook, 
for example, which enjoys 2.7 billion 
active users each month. However, that 
doesn’t make it any less powerful for 
companies looking to use the site for 
marketing purposes—Pinterest drives 
33% more traffic to shopping sites than 
Zuckenberg’s creation. 

Pinterest may be smaller, yes, but it’s 
perfectly formed. And whilst it may 
not currently appear to enjoy as much 
exposure as its social media rivals, after 
digesting the above, you’d have to agree 
that it’s one platform many businesses 
should not ignore.

also in addition to the other measures 
already in place, e.g. the furlough 
scheme.

Said Business Secretary Alok Sharma: 
“No business should be punished for 
doing the right thing. This package will 
offer additional breathing space for 
businesses that have had to temporarily 
close to control the virus.” 

Pinterest As A Marketing Tool
– Old News?

Why Should You Ask Your 
Customers What They Think?
What Do They Know?!
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Well, it’s not done with a rod 
and bait and needs a large body 
of water, though this is how it 
sounds.

Phishing is a computer hacker’s 
pastime. He or she sends out 
spam emails (i.e. casting their line) 
that require the recipient to act 
(i.e. offering you the bait). When 
you click on the link within the 
email, they can gather financial/
confidential details from you (i.e. 
reel you in), and/or offer to destroy 
your site/reputation if you don’t 
send them any money.

Phishers are very bad fishermen 
indeed.

An angler may drop a maggot into 
water before sitting and waiting 
for a fish to come by. The fish sees 
the maggot and believes it’s a 
lovely morsel of food just sat there, 
no strings attached. It’s only when 
the fish has gobbled it up that he 
realises that lovely little maggot 
was just a ploy by the fisherman to 
get him into a net.

It’s the same with a phisher. 
He will send out hundreds and 
hundreds of phishing emails to 
random addresses he’s either 
bought, stolen, or which were in 
the public domain. 

And just like the fish with the 
maggot, many unsuspecting 
recipients of a phishing email 
may believe that the email they’ve 
just read is real and sent from a 
reputable company. The logo may 
be the same, the structure of the 
message may look authentic, and 
it may contain your name/address, 
etc. Why wouldn’t you respond?

Because phishing and email 
scams are escalating. They’re not 
as easy to distinguish from real 
email messages as they used to 
be. 

The truth is, no one knows. It’s 
certainly a very shaky time for the 
industry.

Quarantine rules change 
constantly, and the risk of infection 
is no less in other countries than 
in the UK. Even if you can find a 
flight to somewhere that’s not on 
Covid-19’s ‘naughty list’, there are 
far fewer planes running, fewer 
venues open when you arrive, 
and a raft of health and hygiene 
measures that are hardly relaxing 
to adopt.

UK airline Flybe went bust 
because of the virus’s impact on 
bookings, and the number of jobs 
their competitor, Virgin, cut ran 
into the thousands. Few airlines, if 
any, have come through the first 
wave of the virus unscathed.

Travel company Thomas Cook was 
another household name within 
the industry that was forced into 
administration after negotiations 
to save the company collapsed. 

Deferring holidays until the worst 
of the pandemic is over was one 
option for people who had booked 
to go abroad; however, many 
were left fuming that this was the 
only choice offered by some tour 
operators. Complaining to industry 
body ABTA didn’t appear to make 
much difference – two prominent 
companies, loveholidays and On 
The Beach, left the organisation, 
as they refused to back down in 
disputes with angry holidaymakers 
relating to refunds for cancelled 
trips.

All this together certainly points to 
an industry in chaos. Can the travel 
sector survive this crisis?

From a practical point of view, 
ensuring the safety of travellers 
may take a while yet. As we live 
alongside Covid-19 and abide by 

Bear in mind that an email is not 
usually the preferred method of 
communication between provider 
and payee if money is owing. A 
traditional letter through the post 
is still the first port of call for most 
organisations.

If, however, you do receive an email 
asking for money and/or personal 
information, don’t—under any 
circumstances—click any link 
within the message itself, as this is 
where the phishing anglers keep 
their bait. If you’re unsure whether 
the message is bona fide, phone 
the company in question to find 
out. Resist the temptation to reply 
to the email to investigate its validity 
– you’ll usually find phishing emails 
come from strange email addresses 
that bear no resemblance to the 
company they’re purporting to work 
for. Even if you feel like replying to 
the hackers in question with words 
of profanity, don’t—it could prove 
harmful to do so.

Phishing emails may also warn you 
of a scam or phishing threat (how 
kind of them). This because the 
hackers know that most people 
will wish to act upon a threat. And, 
if you’re in a panic, you’re not likely 
to check out the credentials of the 
warning message; you’re more 
likely to simply react and click the 
offending link to find out more. 
Another trick they use is to report 
that you’ve overpaid your tax, or 
you’re due a refund of some kind. 
Drunk with the thought of ‘free 
money’, you’ll pay less heed to the 
email and will happily click through 
to claim your dosh.

Statistics show that 94% of cyber-
threats arise via email. Whilst films 
often glorify hacking and show 
terrorists getting into MI5’s online 
systems, for example, the truth is 
more likely to be lone individuals 
working from their bedrooms, 
preying on the general public. 

certain restrictions, it’s unknown 
if we will ever eradicate the world 
of the virus completely. At least 
until an effective vaccine has 
been created, social distancing 
practices and hygiene as the 
utmost priority may put some 
people off holidaying outside the 
UK. However necessary it may be, 
it’s neither appealing nor relaxing 
to think of basking in the sun with 
a mask on and having to apply 
sanitiser more often than your 
sun-cream. 

Another hurdle is the price of 
holidays going forward. Though 
demand and supply drive the 
travel industry – i.e. when demand 
is low during the wintry months, 
the price of holidays is infinitely 
cheaper than in peak holiday 
season – this isn’t necessarily 
the case when there’s a global 
pandemic. 

The lack of demand due to the 
things we’ve mentioned (and 
more) should see prices go down 
- however, due to lost income 
over the past six months and 
uncertainty over the future, as 
well as a million other things, 
it’s now much more costly for 
airlines to run a flight, or for hotel 
owners to open their hotels, etc. So 
much so that supply has shrunk 
exponentially. And as a result, the 
cost of holidays has shot up. 

For the industry to survive, 
holidaymakers will need to be 
prepared to shell out a lot more 
than they’re used to, even if they 
do want to risk a trip overseas. Also 
bear in mind that the situation 
we’re in is playing out across the 
world. The shaky economy of one 
country is mirrored in the next. Job 
losses from virtually no tourism 
has wiped out many providers 
in holiday hotspots; we can 
also boast a high percentage of 
redundancies here in the UK. 

Take a look at your email program, 
as some include automatic spam 
filters, which squirrel these offending 
messages into a cyber-bin before you 
even see them. As smartphones are 
effectively mobile computers, consider 
adding some protective software to 
your phone, too. 

It’s perhaps inevitable that, with time, 
and as technology becomes more 
sophisticated, so do the programs and 
the methods used to illegally obtain 
money from them. 

Unfortunately, it’s often the vulnerable 
who suffer the most—the elderly, 
perhaps, and the less tech-savvy 
amongst us—as these people are less 
likely to spot dodgy emails. 

Use an alternative method to check out 
any email message you even slightly 
suspect to be bogus. A reputable 
company will be happy to confirm that 
they’ve contacted you.

Fewer people in work means less 
money in the system. Fewer people 
who can afford to treat themselves to 
a fortnight in Greece, given the hike in 
prices and the possibility of a further 
two weeks in quarantine on their return.

According to Euromonitor International, 
“Demand for international travel could 
fall by as much as 80 per cent this year, 
and recovery to pre-crisis levels could 
be stretched into 2023 if the global 
economy sinks further.”

So, can the industry bounce back? 

Eventually.

Safety, of course, will be paramount. 
Airlines and hotels must reassure their 
customers that every precaution that 
can be taken is being taken, if they 
wish to attract people on their flights 
and to their venues. Local knowledge, 
surrounding safety measures and the 
impact of the virus within specific 
resorts - perhaps via good old travel 
agencies - will also prove valuable; such 
information is likely to change often and 
it will be difficult to instil confidence in 
potential holidaymakers if your intel is 
ancient.

Until we have a vaccine or there is 
something else on the horizon that 
indicates the virus is eradicated/under 
control, having a flexible approach 
towards refunds/deferring dates will also 
help coax the average holidaymaker 
into putting down a deposit. 

There will be few people in the UK 
and beyond who wouldn’t like a 
holiday. Affording one, and covering 
all eventualities in case Covid-19 has 
yet more tricks up its sleeve, will be 
significant issues most of us will need to 
combat first. 

Experts predict that the virus is going 
nowhere. Neither are we for a while, by 
the looks of things.

What is phishing and how can you 
protect against it?

Will the travel industry survive the 
pandemic?
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If that sounds like a headline 
from the National Enquirer, it’s 
not. 

The industry that creates 
wearable tech has boomed over 
the last few years. Fitbits, for 
example, are no longer a luxury 
but an essential item for anyone 
keen to improve their health. 

For parents obliged to stand 
on the side-lines as their child 
practises their football skills—
typically, early doors on a 
weekend morning—you can wear 
‘smart’ clothes…hats, gloves and 
or fleeces/gilets with integral 
heating to keep you toasty.

Smartphones parade as fashion 
watches. Google Glass (smart 
glasses) allow you to scroll the 
internet whilst you walk. Gloves 
and suits exist that allow gaming 
enthusiasts to further absorb 
themselves into their games via 
virtual reality.

Think of the amputees with 
robot-like hands and legs – 
technology can go as far as 
an entire exoskeleton, almost 
like Robocop. According to 
the military, a technologically-
enhanced skeleton-like frame 
that’s worn on the outside of 
the body would greatly improve 
someone’s prowess in combat. 
Apparently, the suit would make 
them stronger and more able 
to carry supplies from camp 
to camp; I presume it would 
also protect them from certain 
angles – should bullets hit their 
metal skeleton, they’d ping off in 
another direction, which means 
less chance of being wounded in 
gunfire.

All of these examples assume the 
user wears the technology on the 
outside of their body. For some 
people, however, they’re willing to 
go one step further. 

A recent poll carried out by 
cybersecurity company Kaspersky, 
which interviewed members of 
the public across Europe, found 
that some of them would be 
willing to endure a ‘body upgrade’ 
or enhancement. This could 
be anything from microchips 
inserted under the skin that holds 
their financial information and 
identification details, to supplies 
of preventative ‘smart drugs’, that 
could help make an individual 
immune to cancer.

How much tech would we be 
prepared to insert into/onto 
our bodies before we become 
more machine than human? 
Are cyborgs really only found in 
science fiction books? 

How many of us would actually 
consider such a thing?

The survey showed that almost 
two-thirds of those interviewed 
(63%) would be prepared to 
augment – or upgrade, as they 
prefer to see it - their bodies with 
technology. Our European cousins 
are also far keener than us Brits 
on the subject; only a quarter of 
British respondents entertained 
the idea.

According to Marco Preuss, 
Kaspersky’s European Director 
of Global Research, fans of 
technological/physical upgrades 
are “keen to test the limits as 
to what’s possible.” But at what 
point would they consider 
stopping? Could someone 
actually stray into cyborg 
territory?

Bionic eyes are already a ‘thing’, 
used to treat optical issues and 
degeneration. As is the 3D printing 
of certain body parts, e.g. hearts, 
lungs and kidneys, using stem cell 
technology and the advancements 
in printing. Body parts now grown in 
labs include fully-functioning ears, 
bladders…and vaginas. 

Perhaps it’s easier to consider an 
artificial body part if your original 
one fails. And I can understand smart 
drugs in a world where cancer is as 
rife as it is. Inserting chips under my 
skin just in case I forget my car keys or 
bank card may be a step too far for me 
personally, particularly given that you…
YOU, not your laptop or phone…could 
be hacked. 

Would you be up for it? Let us know 
your take on things - Tweet us
@intheknowemag

Are We On Course To 
Become Cyborgs?
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Whilst our team of writers are experts in their specific niches, they do 
not profess to be ‘In The Know’ about every subject under the sun. We 
want to encourage people from all corners of the business world to 
demonstrate their own knowledge and expertise.

We welcome your thoughts and opinions, your articles and blogs. 
Help your fellow entrepreneurs to be ‘In The Know’ and give your own 
visibility a boost in the process. 

Send your submissions to info@itkmagazine.co.uk

Check out our latest 
In The Know Podcast 
on YouTube.
This month we sat down with 
Becky Hanson of Unimax 
Solutions.

Brett and Becky discuss the 
difficulties of running a business 
during the pandemic and delve 
in to the world of CRM and how it 
can benefit your business.

Podcast


